
Latin Americans are seeing digital payments friendlier, more practical, and closer to them. 
The past barriers are loosening, and the main fears associated with online transactions 
are being dismantled. Consumers are starting to feel the gains of it: time, comfort, and 
modernity.

PREFERRED PAYMENT METHODS IN LATIN AMERICA & CARIBBEAN

WHAT PAYMENT METHOD DO THEY USE PER PURCHASE?

HOW DO THEY DECIDE WHAT PAYMENT METHOD TO USE?

Source:
Visa LAC Usage and Attitude Study commissioned to Maru. September 2022. 
Target: General population 16+. High, Medium, Med-Low Socioeconomic levels
Sample: 14,000 consumers in 8 LAC Markets. 

Visa is here to help you
Contact your Visa account executive to learn how we can help you understand the 

consumer trends and facilitate commerce and businesses by providing a secure and 
seamless payment experiences.

ABOUT VISA:
Visa (NYSE: V) is a world leader in digital payments, facilitating payments transactions between consumers, merchants, financial institutions, and 
government entities across more than 200 countries and territories each year. Our mission is to connect the world through the most innovative, 
convenient, reliable and secure payments network, enabling individuals, businesses and economies to thrive. We believe that economies that include 
everyone everywhere, uplift everyone everywhere and see access as foundational to the future of money movement. Learn more at Visa.com.
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for your use of the Information (including errors, omissions, inaccuracy, or non-timeliness of any kind) or any assumptions or conclusions you might 
draw from its use. Visa makes no warranty, express or implied, and explicitly disclaims the warranties of merchantability and fitness for a particular 
purpose, any warranty of non-infringement of any third party's intellectual property rights, any warranty that the Information will meet the 
requirements of a client, or any warranty that the Information is updated and will be error free. To the extent permitted by applicable law, Visa shall 
not be liable to a client or any third party for any damages under any theory of law, including, without limitation, any special, consequential, incidental, 
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advised of the possibility of such damages.
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67%
credit and debit 
card (physical & 
digital)

18%
digital wallets or 
payment apps 
(do not include 
bank apps)

8%
others that 
do not 
include apps

6%
only physical 
credit and 
debit cards

TOTAL 19%

Products - in store

Products - online

Transport

Service

P2P

Entertainment

Fixed Payments

Large Amounts

Parents

22% 26% 3% 40% 9%

20% 25% 15% 1% 49% 6%

20% 21% 28% 3% 36% 9%

21% 29% 28% 1% 38% 6%

8% 17% 57% 10% 17% 12%

13% 17% 25% 6% 41% 14%

18% 20% 27% 3% 47% 7%

7% 8% 12% 1% 72% 10%

35% 27% 37% 2% 17% 9%

48% 31% 32% 4% 29% 12%

TRANSFER CASHCREDIT DEBIT OTHERAPPS

Small Amounts

Practical

Immediate

Secure

Cost & Saving

Big Amounts

Secure

Cost & Saving

Practical

Immediate

P2P

Immediate

Practical

Secure

Cost & Saving

Cyclic & recurring

Secure

Practical

Immediate

Cost & Saving

FOUNDATIONAL FACTORS: HOW THEY RECEIVE AND WHERE IS ACCEPTED

Digital payments are gaining 
traction in Latin America 
and the Caribbean


